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ABSTRACT 

This article analyses and evaluates the results of the sec-

ond funding period of the Digitalprämie Berlin (Digital 

Premium Berlin), a public funding program initiated by 

the state of Berlin to support the digitisation of small and 

medium-sized enterprises (SME). This study builds upon 

the previously published article, “Digitisation Funding 

for Small and Medium-Sized Enterprises in Germany Us-

ing the Example of the Digitalprämie Berlin”, which ex-

amined the outcomes of the first funding period and out-

lined initial adaptations for the second phase. 

By assessing the impact and effectiveness of the second 

funding period which ran from 15.08.2022 to 31.03.2023 

and comparing it to the first funding phase, which ran 

from 02.11.2020 to 31.10.2021, this article provides in-

sights into the role of public funding in SME digitisation, 

addressing key challenges such as funding accessibility, 

digitisation barriers, and sector-specific investment 

trends. The analysis is based on the “Bericht zur Auswer-

tung der zweiten Förderperiode der Digitalprämie Ber-

lin”, published by DAB Digitalagentur Berlin GmbH 

(DAB), to which the author contributed to his profes-

sional capacity. 

The findings highlight the ongoing need for public sup-

port in SME digitisation, emphasising the effectiveness 

of targeted funding programs in fostering technological 

innovation, IT Security, and competitiveness. The article 

also discusses policy implications and recommendations 

for optimising future digitisation funding initiatives to 

maximise impact. 
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INTRODUCTION 

As laid out in the first article, digitisation is a continuing 

megatrend that accelerates with the speed of which new 

technologies like autonomous automatization, artificial 

intelligence (AI) and large language models (LLM) 

emerge and become practically usable in socio-economic 

contexts. The latest rise of AI, LLMs has proven that dig-

itisation keeps being a driving force behind economic 

growth despite ongoing geo-political changes regarding 

global conflicts and IT security threats as well as chang-

ing economic realities.  

Digitisation as a scientific term is not definitely defined 

and leads to two interpretations. In its narrowest sense 

means the transformation of analogue information, pro-

cesses, products and business models into their digitally 

processable equivalents. In a broader sense the term dig-

itisation also encompasses the digital transformation of 

the whole economy and society and is often compared to 

the industrial revolution.  

The digitisation of businesses directly leads to more effi-

cient and resource-saving processes, while simultane-

ously increasing profits and reducing efforts. This is pri-

marily due to the higher scalability of digital processes, 

products, and business models (Lichtblau 2018). 

This improved efficiency and scalability of digitised pro-

cesses, products and business models directly influences 

the global competitiveness and innovative capacity of 

Berlin, Germany and the European Union (EU) as busi-

ness hubs. Consequently, the promotion of digitalisation, 

particularly for small and medium enterprises has be-

come an increasing focus of political priorities (European 

Commission 2008). This shift is particularly reflected in 

the German Federal Government's new digitalisation 

strategy, in which SME hold a pivotal role, especially re-

garding artificial intelligence (Bundesregierung 2022). 

According to destatis in 2021 99,3 percent of all compa-

nies in Germany were small and medium-sized enter-

prises and employed 55 percent of all employees while 

realising 26 percent of the German GDP (Statistisches 

Bundesamt 2025). The European Union defines small 

and medium enterprises as all companies with 3 to 249 

employees, 27.000 to 50 million annual turnover and an 

exaggerated balance not bigger than 43 million. This def-

inition was presented by the European Commission and 

agreed upon by all EU member states (European Com-

mission 2008).  

Small and medium enterprises are therefore often re-

ferred to as the backbone of the German and European 

economy. The distribution of SME along European lines 
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resembles with their distribution in Germany (Papado-

poulos 2018).  

Nevertheless, SME still have disproportionately more 

unrealised potential in using new technologies and the 

digitisation as bigger enterprises employ more IT experts, 

employ new technologies earlier and tap into digital mar-

kets earlier which leads to significant advantages of cor-

poration in comparison to SME. Bigger enterprises and 

corporations also lead in terms of creating innovation and 

new digital products (Lichtblau 2018). 

DIGITALPRÄMIE BERLIN 

Initial Situation 

The Digitalprämie Berlin is a public grant issued by the 

senate of Berlin that is awarded based on European state 

aid law, Art. 107 et seq. TFEU3 and the so-called “de-

minimis” criteria, established by the European Commis-

sion. The “de-minimis” criteria state that no public sub-

sidies above 300.000 Euro over a three-year time span 

can be allowed to any enterprise (European Commission 

2013). 

While the first funding period of the Digitalprämie Berlin 

was initially founded to counter the effects of the Covid-

19 pandemic while digitising small and medium-sized 

companies in Berlin on a broader scale to make them 

more resilient in face of ongoing supply-chain problems, 

the focus of the second funding period shifted to IT-

Security and advanced technologies like automatization 

and artificial intelligence in practical use by small and 

medium-sized enterprises. 

Berlin is characterised by small and medium-sized enter-

prises, which often see financial investment in digitisa-

tion projects as a major challenge. In response to this, the 

Senate Administration for Economic Affairs, Energy, 

and Industry launched the Digitalprämie Berlin on No-

vember 2, 2020, and commissioned Investitionsbank 

Berlin Business Team GmbH (IBT), a subsidiary of In-

vestitionsbank Berlin Unternehmensverwaltung, to im-

plement the funding program (Berliner Senatsverwaltung 

für Wirtschaft, Energie und Betriebe 2020). 

As the central coordination agency for digitisation 

measures for companies in Berlin and a subsidiary of In-

vestitionsbank Berlin (IBB), DAB Digitalagentur Berlin 

GmbH is responsible for analysing and evaluating the 

Digitalprämie Berlin and deriving recommendations for 

further measures based on the data. 

The primary goal of the Digitalprämie Berlin was to 

strengthen the competitiveness and future viability of 

Berlin’s SME. The program aimed to encourage compa-

nies and self-employed individuals to invest in digitisa-

tion by providing financial incentives. The COVID-19 

pandemic further emphasised the need for businesses to 

optimise their processes and develop new digital sales 

channels and business models. At the same time, declin-

ing revenues and consumer reluctance made investments 

in modernisation more difficult. The Digitalprämie Ber-

lin was therefore designed not only to enhance the inno-

vative capacity and sustainability of Berlin’s businesses 

but also to mitigate the economic impact of the pandemic. 

The funding could be applied for entirely online and was 

deliberately designed to be broad and inclusive. It was 

not restricted to specific industries, trades, or business 

types, nor was it limited to certain software, hardware, or 

services, as long as the investments contributed to the 

company’s digitisation. With this comprehensive ap-

proach, the Digitalprämie Berlin sought to reach as many 

SME as possible and provide them with extensive sup-

port in their initial steps toward digital transformation. 

First funding period 

The first funding period of the Digitalprämie Berlin pro-

vided a total of 25 million Euro in funding to over 4,000 

companies, with 71 percent of recipients receiving sup-

port through the "Basic" module and 29 percent through 

the "Plus" module. By October 25, 2021, a total of 4,010 

individual measures had been approved across 1,720 ap-

plications. 

Most of the funded projects focused on Digital Work & 

Transformation Processes, followed closely by IT secu-

rity (25.1%), Digital Management Processes (19.7%), 

and Digital Consulting & Qualification (14.7%). Most of 

these projects were small-scale, with an average funding 

amount of 7,800 Euro, and primarily involved SME with 

fewer than 10 employees (66%). Companies with 10–50 

employees accounted for 28.2 percent of the recipients, 

while only 5.8 percent were medium-sized enterprises 

with 50–249 employees. The majority of participating 

businesses had an annual turnover between 10,000 Euro 

and 1 million Euro, with companies generating higher 

revenues more likely to apply for the "Plus" module. 

Regarding sector distribution, the largest funded indus-

tries were ICT and medical technology, followed by con-

struction and the food industry. However, 45.9 percent of 

companies reported working outside the 24 predefined 

sectors, indicating that the sector classification was too 

limited. In terms of investment allocation, 44.7 percent 

of funds were spent on software, 29.7 percent on produc-

tion-related hardware, 17.6 percent on a mix of 

hardware and software, and 8 percent on qualification 

and training. IT security emerged as a key priority, 

representing 60 percent of all projects. 

Within software investments, 37.4 percent was allocated 

to IT security software, while 22.6 percent went to web-

sites, web shops, and inventory management systems. 

For hardware, 56.3 percent of funds were used for server 

and internet hardware, 16.3 percent for office hardware, 

and 9.5 percent for camera and video equipment. IT se-

curity funding was mainly used for acquiring security 

hardware, licenses, and certificates, highlighting the in-

creasing importance of cybersecurity for businesses. 
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In terms of geographic distribution, over two-thirds of 

funded companies were located in Berlin’s central dis-

tricts, particularly Mitte, Charlottenburg-Wilmersdorf, 

Pankow, and Friedrichshain-Kreuzberg. This concentra-

tion suggests that businesses in these areas were more en-

gaged with the program or had better access to infor-

mation regarding available funding opportunities. 

Second funding period 

The second funding period also provided non-repayable 

grants for SME with a registered office or business loca-

tion in Berlin and up to 249 employees, including self-

employed individuals and full-time freelancers without 

employees. However, businesses had to be established 

before December 31, 2021, to be eligible. The "Basic" 

and "Plus" modules were merged, eliminating the previ-

ous classification of SME. As a result, eligible applicants 

could request up to 17,000 Euro, with a maximum co-

financing rate of 50 percent of eligible costs. Up to 10 

individual measures could be funded in the following ar-

eas: 

• Digital work, production, and management pro-

cesses

• Implementation or improvement of IT security

• Digital consulting and qualification

The most significant changes included the merging of the 

"Basic" and "Plus" modules and the introduction of a dig-

ital maturity assessment based on self-evaluation. Addi-

tionally, early project implementation was now permitted 

for all applicants. 

The disbursement of approved grants was now subject to 

the completion of the utilisation verification process, and 

funding for net costs was made possible regardless of 

VAT deduction eligibility. In addition to adjustments to 

key deadlines, a mandatory income threshold of 27,000 

Euro in annual revenue for self-employed applicants was 

introduced. Furthermore, the requirement to submit proof 

of registration in the Transparency Database at a later 

stage was removed. 

Resarch questions & methods 

The dataset analysed consists of 865 project documenta-

tion records (compared to 1,720 in the first funding pe-

riod), which include key data on approved grant applica-

tions and responses from funded companies to various 

questions. Since a single application could cover multiple 

projects, the dataset comprises a total of 2,326 individual 

measures (4,020 in the first funding period). The re-

sponses to the questionnaire provide insights into the 

business activities, objectives of the digitisation 

measures, specific use of funds, and project progress. Ad-

ditional information such as the number of employees, 

annual revenue, and project costs offers a fundamental 

overview of the applicant companies. 

The extensive amount of data per entry, along with the 

length and complexity of some responses, made a thor-

ough analysis more challenging. To facilitate statistical 

evaluation, the unstructured data was processed, catego-

rised using keywords, and assigned to predefined catego-

ries. Unlike the analysis of the first funding period, Nat-

ural Language Processing (NLP) was not used this time. 

Due to differences in analytical methods and the expan-

sion of search criteria in this evaluation, not all results are 

directly comparable to those from the previous funding 

period. Additionally, the elimination of the "Basic" and 

"Plus" modules from the first p3hase complicates the 

comparison of project costs and funding amounts. An-

other factor limiting comparability is the significantly 

smaller sample size in this evaluation, with less than half 

the number of applications compared to the first funding 

period. 

Nevertheless, the analysis provides valuable insights into 

the use of the Digitalprämie, as well as an overview of 

the funded companies. The objective of this evaluation is 

to generate data-driven insights into the recipients, 

funded projects, and their purposes, thereby supporting 

the Senate Department for Economic Affairs, Energy, 

and Public Enterprises and the Investitionsbank Berlin in 

further developing the Digitalprämie Berlin. 

RESULTS AND INTERPRETATION 

Results 

In total, the second funding period of the Digitalprämie 

Berlin supported 865 companies with approximately 

10,000 employees and a combined revenue of around one 

billion euros, distributing approximately 10 million Euro 

in funding (as of September 13, 2023). 

Figure 1 – Number of employees of recipients 

The evaluation of company sises in Figure 1 clearly 

shows that the Digitalprämie was primarily utilized by 

smaller businesses and self-employed individuals. Figure 

2 presents the distribution based on the EU definition of 

SME, indicating that 17 percent of funding recipients 

were self-employed individuals, while the remaining 83 

percent were companies with more than one employee. 

For better clarity, self-employed individuals were rec-

orded separately in this analysis. Micro-enterprises (<10 
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employees) accounted for the largest group of funding re-

cipients, with 468 approved applications (54%). 

Figure 2 compares the first and second funding periods. 

In the first period, it was already noticeable that micro-

enterprises (48.6%) and self-employed individuals 

(17.2%), which together make up approximately 89 per-

cent of all businesses in Berlin, were underrepresented, 

accounting for only 66 percent of funding recipients. 

Figure 2 – Comparsion of Distribution along SME-criteria 

In the second funding period, this trend persisted, alt-

hough there was a slight improvement, with these groups 

now making up 71 percent of recipients. Small enter-

prises (<50 employees) were also well represented, ac-

counting for 25 percent of recipients, though their share 

declined slightly from 28 percent in the first period. De-

spite this, they remained significantly overrepresented 

compared to their 9.2 percent share in the Berlin business 

landscape. 

Medium-sized enterprises were the smallest group 

among funding recipients, with only 33 approved appli-

cations (3.8%), a slight decrease from 5.7 percent in the 

first funding period. This shift brings their representation 

closer to their actual share in the Berlin economy (2%). 

Figure 4 – Distribution of annual turnover along recipients 

As illustrated in Figure 4, the revenue data provided by 

the companies indicates that the Digitalprämie success-

fully reached a broad range of businesses, as can be seen 

in Figure 4. However, there is a slight prevalence of 

lower-revenue companies, which aligns with the fact that 

smaller enterprises made up the majority of funding re-

cipients. Businesses with less than 100,000 Euro in an-

nual revenue formed the largest group, accounting for 

226 recipients (26.1%).  

At the same time, 193 companies (22.3%) with over 1 

million Euro in annual revenue also benefited from the 

program. This suggests that the funding measures effec-

tively targeted businesses with growth potential, support-

ing both small enterprises in their digital transformation 

and larger companies in expanding their digital capabili-

ties. 

Figure 5 compares the sector distribution based on offi-

cial industry classifications between the first and second 

funding periods, highlighting several notable discrepan-

cies. One of the most striking differences is the signifi-

cant increase in funding recipients from the healthcare 

sector. While only 8.8 percent of beneficiaries in the first 

funding period came from social services and healthcare, 

this figure rose to 17.4 percent in the second period.  

Figure 5 – Comparsion of Distribution along Industries 

Conversely, the information and communication sector 

saw a notable decline, with its share dropping from 12.6 

percent to 7.3 percent. Other decreases were observed in 

freelance, scientific, and technical services, which fell 

from 24.2 percent to 20.6 percent, and in the hospitality 

and catering sector, which declined from 5.6 percent to 

3.1 percent. 

To provide an overview of the intended uses of the Digi-

talprämie, project descriptions were analysed for key-

words and categorised accordingly. The results were 

grouped into four main categories: Hardware, Software, 

IT Security, and Training, with further classification into 

subcategories. 
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Due to the nature of the analysis process, some data im-

precision is expected, which may affect comparisons 

with findings from the first funding period. If a measure 

contained keywords from multiple categories, it was as-

signed to each relevant category. 

Figure 6 – Distribution of single measures along clustered use 

cases 

Figure 6 illustrates the distribution of individual 

measures across the main categories. The categories Soft-

ware, Hardware, and IT Security will be further broken 

down into specific product areas in the following sec-

tions. Comparing these results with the previous funding 

period is challenging, as IT Security measures in the first 

period's analysis were only recorded within subcatego-

ries, making direct comparisons more difficult. 

As a next step, the individual measures classified as soft-

ware were analysed based on specific keywords and cat-

egorised into subcategories. Seven of the most common 

software product groups were identified and defined as 

follows: 

• Communication Software & Streaming Tools –

Includes all internet telephony solutions, video

conferencing software, and tools for broadcast-

ing live streams and webinars.

• Design, Image & Video Editing Software – Spe-

cialised tools for editing and processing digital

images and videos, as well as software for cre-

ating graphic content.

• Websites, Web shops & Inventory Management

Systems – Covers projects related to a com-

pany’s online presence. Since web shops are of-

ten implemented alongside inventory manage-

ment systems, these are included in this cate-

gory.

• Computer-Aided Design (CAD) / Computer-

Aided Manufacturing (CAM) Tools – Special-

ised software for modelling products and com-

ponents and their computer-assisted production.

• Customer Relationship Management (CRM) –

Databases designed for managing customer data

and documenting customer interactions.

• Content Management Systems (CMS) – Tools

for editing and managing websites and online

content.

• Enterprise Resource Planning (ERP) – Software

used for resource planning and managing busi-

ness processes.

Figure 7 – Distribution of measures in the sub-cluster Software 

Figure 7 displays the percentage of funded projects that 

included at least one measure within these software sub-

categories. The most frequently funded measures were 

those aimed at enhancing online visibility, accounting for 

14.7 percent of projects. One in ten projects involved the 

acquisition of a CRM system. The high number of invest-

ments in websites and CRM systems highlights that ex-

panding digital marketing channels and improving cus-

tomer acquisition remain the most in-demand digitisation 

initiatives. IT security software was the third most fre-

quently funded measure, making up 4.2 percent of pro-

jects. 

Afterwards, hardware product categories were defined, 

and the entries were categorised based on keywords. 

• Workplace Equipment (formerly: Office Hard-

ware) – Includes all technical devices for daily

use, including portable devices for field opera-

tions.

• Server Hardware – Covers hardware servers,

physical data storage, as well as infrastructure

for internet connectivity and online service pro-

vision.

• Printers & Scanners – Includes both standard of-

fice units and specialised machines such as 3D

printers.

• Point of Sale (POS) Systems – Includes cash

register systems along with their back-office

hardware.

• Image & Video Hardware (formerly: Camera &

Video Technology) – Includes video conferenc-

ing systems, webcams, microphones, as well as

cameras for film and photography.

• Industrial Hardware (formerly: IT Hardware for

Manufacturing) – Encompasses specialised

high-tech equipment for component and product

manufacturing, including milling machines, la-

sers, and other CNC machines.

• Internet of Things (IoT) – Covers all hardware

required for IoT infrastructure. This category
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was recorded separately to gather key metrics 

on this increasingly important area. 

• IT Security Hardware (New Category) – Hard-

ware that enhances IT security.

Figure 8 – Distribution of single measures in the sub-cluster 

Hardware 

According to the Digitalprämie funding guidelines, gen-

eral consumer devices such as laptops, printers, or tele-

phones are not eligible for funding, with a few excep-

tions. As in the first funding period, server hardware and 

workplace equipment accounted for the largest share of 

hardware investments. IoT still plays a minimal role for 

the majority of companies in this funding period. 

When applying for the Digitalprämie, 20 percent of com-

panies included a measure aimed at introducing or im-

proving IT security. In the first funding period, this figure 

was 25 percent. However, an analysis of keywords in 

project applications reveals that nearly 30 percent of ap-

plications contained at least one measure related to IT se-

curity. 

For this funding period, data protection measures were 

evaluated separately to provide a more detailed assess-

ment of this critical area within the Digitalprämie. Data 

protection accounted for 12.4 percent of all measures, 

making it one of the most in-demand investment areas. 

Due to the wide variety of IT security measures, four cat-

egories were defined: 

• General IT Security – Measures aimed at en-

hancing IT security within the company.

• IT Security Hardware – Includes hardware fire-

walls, server hardware that provides redundancy

or failover protection, and other technical secu-

rity infrastructure.

• IT Security Software – Covers traditional anti-

virus programs, software firewalls, password

managers, Virtual Private Networks (VPNs),

and anti-spam filters.

• Data Protection – Includes measures related to

GDPR compliance, such as consulting services,

certifications, and data security improvements.

Figure 9 – Distribution of single measures in the sub-cluster IT 

Security 

Since the evaluation method and categorisation used in 

the previous funding period were different, comparisons 

between the two funding periods in this area are only par-

tially possible. 

A new feature introduced in the second period was the 

integration of a digital maturity survey into the applica-

tion process. Funding recipients were required to self-as-

sess their company's level of digitisation twice, once be-

fore the start of the measure and once upon project com-

pletion, by evaluating the following five aspects: 

• Business processes are digitalised.

• IT security is ensured, and the company is ade-

quately protected against cyberattacks.

• Products/services are digital.

• Management and employees possess sufficient

digital competencies.

• The business model is digitalised.

The responses were rated on a five-point scale, ranging 

from "Does not apply at all" to "Fully applies". 

Compared to their pre-participation status, the number of 

recipients reporting that their business processes were 

digitalised increased by 67.5% following their involve-

ment in the Digitalprämie Berlin. Additionally, 42.3% 

more recipients stated that their IT security was ade-

quately protected against cyberattacks than before receiv-

ing funding. Furthermore, 37.3% more recipients re-

ported that their management and employees had suffi-

cient digital competencies after completing the program. 

Overall, the number of recipients confirming that their 

business model was digitalised rose by 43.8% after par-

ticipating in Digitalprämie Berlin. 

Although the survey results should be interpreted with 

caution, as they are based on self-assessments and may 

reflect a tendency toward positive affirmation by partici-

pants, the clear findings underscore the transformative 

impact of the Digitalprämie during the second funding 

period. It is evident that the funding contributed to a per-

ceived positive change in many businesses. 

     

     

     

     

     

     

      

     

            

                     

                

             

   

                 

              

             

                      

                      

                   

               

                  

                

           

                   

                  

Anwendungen und Konzepte der Wirtschaftsinformatik (ISSN: 2296-4592) http://akwi.hswlu.ch Nr. 21 (2025) Seite 97



Summary 

Like the first funding period, the second funding period 

of the Digitalprämie Berlin successfully reached its target 

groups and provided broad support for the digitisation of 

the Berlin economy. Despite ongoing economic chal-

lenges and strained supply chains, the digital transfor-

mation of Berlin's businesses continues to accelerate—

partly as a response to these macroeconomic factors.  

The majority of recipients were self-employed individu-

als, micro-, and small enterprises with up to 49 employ-

ees. Specifically, 15.8 percent of approved grants went to 

self-employed individuals and freelancers, 53.5 percent 

to micro-enterprises, 26.3 percent to small enterprises, 

and only 4.5 percent to medium-sized enterprises (50+ 

employees). As in the first funding period, no clear cor-

relation was found between project costs, the number of 

employees, or revenue, indicating that initial investment 

barriers affect all companies seeking to digitalise. 

Compared to the first funding period, the second phase 

primarily supported larger projects, although micro and 

small enterprises still represented the majority of recipi-

ents. The average planned expenditure was 34,533 Euro 

for medium-sized enterprises, 31,248 Euro for small en-

terprises, 27,024 Euro for micro-enterprises, and 24,011 

Euro for self-employed individuals and freelancers. 

However, the differences across business sizes were rel-

atively small, with an overall average project cost of 

27,854 Euro. The largest approved project had a budget 

of 245,000 Euro from a small enterprise with 22 employ-

ees, while the smallest project, at 2,000 Euro, was imple-

mented by a business with five employees. 

48.7 percent of companies applied for the maximum 

grant of 17,000 Euro, a 20 percent increase compared to 

the first funding period, where only 29 percent of compa-

nies received "Plus" funding of 17,000 Euro. This shift 

also reflects a greater demand for investment among 

smaller businesses, demonstrating that capping funding 

based on company size is not effective. Regardless of 

company size, the Digitalprämie served as a strong incen-

tive to initiate digitisation projects. 

However, the second funding period saw increased par-

ticipation from less- digitised industries, unlike the first 

phase, which was dominated by businesses already ad-

vanced in digitisation. This suggests that informational 

asymmetry has decreased, allowing more companies 

from traditionally less- digitised sectors to benefit from 

the program. 

Measuring actual digitisation progress remains a chal-

lenge. However, based on insights from the first funding 

period, a self-assessment questionnaire was introduced, 

allowing funding recipients to evaluate their own level of 

digital maturity. The analysis of these results will be in-

cluded in the final evaluation report. 

CONCLUSION AND OUTLOOK 

The second funding period of the Digitalprämie Berlin 

successfully expanded access to SME, self-employed in-

dividuals, and micro-enterprises, confirming its role as an 

effective instrument for digital transformation. Despite 

economic challenges, the strong demand and increased 

participation from less- digitised industries indicate that 

the program addressed critical investment gaps, particu-

larly among smaller businesses. 

However, information asymmetry remains a challenge, 

affecting the equitable distribution of funds and leading 

to potential windfall effects. To optimise public funding 

programs, three key improvements are recommended: 

1. Further integrating the digital maturity model

into the application process to tailor funding to

company needs.

2. Standardising application requirements and

eliminating free-text fields to improve data con-

sistency and transparency.

3. Mandating follow-up evaluations to measure

long-term digitisation impact and refine future

funding strategies.

Furthermore, the digitisation of public administration 

presents an opportunity to enhance efficiency, fraud pre-

vention, and data-driven decision-making. The adoption 

of AI-driven tools can streamline application processes, 

automate risk detection, and personalize funding alloca-

tions based on sector-specific digital maturity levels. 

By embracing automation, AI, and standardized pro-

cesses, funding programs can become more inclusive, 

transparent, and results-driven, ensuring that SME truly 

in need of digital transformation support receive targeted 

assistance. The Digitalprämie Berlins success demon-

strates that broad-based, accessible funding remains es-

sential for fostering economic resilience, innovation, and 

competitiveness in Berlins SME sector. 

Digitised businesses are undeniably more competitive, 

efficient, resilient, and innovative. However, for small 

and medium-sized enterprises, which make up the vast 

majority of businesses, cost, time, and complexity remain 

the biggest barriers to digital transformation. This under-

scores the critical role of targeted public funding in facil-

itating digital adoption and ensuring that SME can fully 

benefit from technological advancements. 

Against the backdrop of economic and budgetary con-

straints in Europe, Germany, and Berlin, as well as the 

growing necessity to build a digitally innovative and re-

silient economy, the importance of broad-based, easily 

accessible funding programs becomes even more evi-

dent. Additionally, in light of disrupted global supply 

chains, fostering digital diversification and technological 

adaptability is essential to enhancing economic stability, 

long-term competitiveness and IT security. 
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